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Talk to AI
Here prompting really begins — but without “magic prompts”. The

real goal: learning to think and communicate clearly, so you get

from AI exactly what you want.
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CONT E N T S

The path
Six modules to transform how you talk to AI. No ready-made formulas to recite, but a way of thinking —

the C.L.E.A.R. method — that quickly becomes a reflex, on any tool and for any task.

NOT E

“Prompt” simply means “your request”. There is no magic word: a good request is a clear thought, written

clearly. This course teaches you to think clearly before you write.
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B E F O R E  YOU  S TA R T

How to follow this course
This level is the most hands-on so far: you’ll write a lot.

Read these markers first — they set the right mindset.

Communicate, don’t chant

Forget the idea of “magic prompts” traded like secret recipes. A good request isn’t a formula to

copy: it’s a clear thought, clearly expressed. This whole level is about clarifying your thinking

before you hand it to the AI.

The word “prompt” sounds impressive, but it just means your request — what you type in the input

box. Every time you read it here, mentally replace it with “your request”, and it all gets simple again.

K EY  PO I N T

The quality of an answer depends first on the quality of the request. Improving how you ask is, by far, the

most rewarding lever for progressing with AI.

How to read the boxes

BOX WHAT  I T  HOLDS

Key point The principle to keep, even if you forget the rest of the page.

Example A real request, written in full, before / after.

Pitfall The most common communication mistake at this step.

Copy this A request template ready to adapt to your situation.

Put it into action What you do, in the tool, before continuing.

Keep an AI tool open: this level is practised request after request, not by reading alone.1

Open a note “My prompt library”. You’ll fill it as the modules go.2

Pick a real task that will be your running example throughout the course.3



01
TH E  COMMUN I CAT I O N  PATH

Why some requests fail
Before learning to ask well, let’s understand why so

many requests miss. The answer is almost always

the same — and it has nothing to do with the AI.

BY  TH E  E ND  O F  TH I S  MODU L E ,  YOU  CAN

Understand why a vague request gives a vague answer

Identify the five pieces of information most often missing

Turn a fuzzy request into a clear one
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AI answers what you write, not what you think

This is the key to everything. In your head, your request is obvious: you know the context, the

goal, the recipient. But the AI only has access to the words you type. Everything you leave

unspoken, it has to guess.

And to guess, it uses the average of what it has seen, not your precise situation. Hence answers that

are correct “in general” but off for you. The problem is almost never the AI: it’s the gap between what

you wanted and what you actually wrote.

❌ “Make me a program.” →
The AI doesn’t know: a workout
program? a training course? a
computer program? for whom? at what level? how long? It’ll pick an interpretation at random.

“Make me a home workout program, for a 40-year-old beginner, 30 minutes, 3 times a week, no

equipment, laid out as a day-by-day table.” → Now the answer can only be useful.

The five pieces almost always missing

When a request fails, one or more of these five things is usually missing. Remember them: module 2

turns them into a method.

01 · Context Who you are, the situation, what the AI can’t guess.

02 · Goal What you really want to get, and what for next.

03 · Constraints Length, budget, a forbidden tone, things to avoid, deadlines.

04 · Audience Who the result is for: a child, a client, an expert?

05 · Expected result The exact form: list, table, email, steps, word count.


